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Your Business Degree helps business and commerce
students to maximise their chances of success in their degree
studies and increase their readiness for employment after
they graduate. By targeting the development of graduate
competencies and academic skills, in line with TEQSA
requirements, this book will help facilitate critical, minimum
learning outcomes for any business student. It will be
particularly appropriate for AACSB-accredited Business
degrees as it is closely aligned to Assurance of Learning
standards and requirements.
Discourse and Management offers a unique combination of
discourse analysis and critical management studies.
Presenting a fresh perspective on organizational discourse,
this book twins theoretical insight with hands-on advice on
tackling methodological challenges. Packed with real-life
examples and case studies, it explains how a critical,
language-centred approach can help to explore issues such
as identity, persuasion and power. It encourages critical
engagement with theories, methods and concepts, providing
practical tools for research projects and adaptable skills for
self-reflection. • Accessibly written and clearly structured. •
Assumes no prior knowledge of linguistics or discourse
studies. • Introduces key concepts and methodological tools
for approaching discourse analysis from a critical perspective.
This is the perfect resource for advanced undergraduate,
postgraduate and PhD students of organization and
management, as well as researchers interested in adding
critical discourse analysis to their repertoire of methods.
?????????????????????????,????????????,???????????????
???????
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Many governments in developing nations are finding it nearly
impossible to address challenges posed to their countries,
including poverty, disease, and high levels of youth
unemployment. Thus, social entrepreneurs are attempting to
address these social challenges through the creation of social
enterprises. However, further research is needed as to what
social entrepreneurship is and how these enterprises can
utilize and formulate marketing strategies. Strategic Marketing
for Social Enterprises in Developing Nations provides
innovative insights for an in-depth understanding of where
marketing and social entrepreneurship interact, providing
clarity as to what social entrepreneurship is as an
organizational offering, what drives social entrepreneurship,
and the formulation of marketing strategies for social
enterprises. Highlighting topics such as income generating,
marketing management, and media dependency theory, it is
designed for managers, entrepreneurial advisors,
entrepreneurs, industry professionals, practitioners,
researchers, academicians, and students.
This innovative book, Marketing Management for School
Leaders, provides school administrators a theoretical base
and examples of effective strategies to develop their
marketing skill set.
Beginning of 21st century, there is various facet of marketing.
The fundamental of marketing is utilized in every aspect. The
marketing trends are making the marketers assimilate the
innovations into marketing realities. The definitive impact is
seen in the market place. Today companies are using the
mode of application of innovations in product solution for the
customer problems. Marketing is changed a lot from 1960’s.
The fundamental topics such as segmentation, targeting,
positioning still used by companies though there are new
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contemporary trends in marketing. Service market has grown
significantly in this liberalized economy. Customers look for
experiences while consuming. Customer lifestyle has
changed substantially. New Indian customers graduating for
nuclear family values, owning number of brands, having
shopping experiences in retail outlet, flying in Airline,
watching movies in multiplexes, food in good restaurant,
pleasant stay in good hotel and health checkup in healthcare
centers are becoming ices, properties, persons, places,
events, information, ideas or organization is of interest to
everyone. Customer feedback is implemented by the
companies. Even the companies are tracking how many
customers are clicking on what in webpage, and how many
advertisements they are seeing. It makes marketers plan their
market offerings. India's image now that it is able to provide
services for the products augurs well for the country. Every
chapter in this book explains in detail about fundamentals,
challenges and contemporary issues. This book represents
relevant topics for insightful marketing for the new century.

Business and economics, which are among the
disciplines of social science, examine and discuss
many issues affecting human life from various
perspectives. In this context, prominent subjects in
business and economics are examined by authors
with different disciplines and approaches in this
book. The book consists of three chapters:
econom?c theory and pol?cy, financial accounting
and auditing, strategic management and marketing.
The subjects in each chapter are examined in an
understandable way in accordance with the business
managers, investors and researchers.
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Years of technological advancements have made it
possible for the smallest of trades to develop their
companies to sell their products all over the world.
Global marketing initiatives allow a business to adapt
its services and products to nations outside of its
origin, increasing its annual earnings and success.
However, companies must first implement worldwide
marketing programs that consider cultural
dimensions and customs. Localizing Global
Marketing Strategies: Emerging Research and
Opportunities is a collection of innovative research
on trends and strategies that are necessary to
ensure the success of global marketing and identify
the means of global market entry. While highlighting
topics including branding, consumer management,
and joint ventures, this book is ideally designed for
administrators, marketers, managers, executives,
entrepreneurs, industry professionals, researchers,
academicians, and students seeking current
research on establishing long-lasting global
marketing plans for a variety of industries.
???·????(Philip
Kotler),???????????????,??????????????????
This book is an original, high-quality collection of
chapters about highly topical and important brand
management issues, and it shows both theoretical
and empiric analysis. The 10 selected chapters are
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referred, with original contents and rigorous research
methodologies, to some important challenges the
brand management has to face in the current
competitive contexts, characterized by the
dominance of the intangible resources and the new
information and communication technologies.
Written by leading academics, this book is dedicated
not only to marketing and management scholars but
also to students wanting to investigate the
knowledge concerning special fields and special
brand management themes. As well to the
practitioners who can find a wide reference also to
the managerial implication from the strategic and
operative perspectives.
Corporations have a social responsibility to assist in
the overall well-being of their employees through the
compliance of moral business standards and
practices. However, many societies still face serious
issues related to unethical business practices. Social
Issues in the Workplace: Breakthroughs in Research
and Practice is a comprehensive reference source
for the latest scholarly material on the components
and impacts of social issues on the workplace.
Highlighting a range of pertinent topics such as
business communication, psychological health, and
work-life balance, this multi-volume book is ideally
designed for managers, professionals, researchers,
students, and academics interested in social issues
in the workplace.
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This book will help you gain a master of business
administration (MBA) degree. Think you’ve got what
it takes to become a future leader? An MBA could
help you achieve those goals. Intensive, competitive
and highly respected, the Master of Business
Administration (MBA) is an elite professional
qualification. This book provides best reports with
good grades. Reading the papers, you can get a
sense of how to write a good paper to get good
grades. This is a book that tells you how to get good
grades on MBA courses in the U.S. For the MBA
course, students have to take a total of 36 credits.
Each class is worth 3 credits and the students
should take 12 classes. It's a series of 12 books, one
book for each subject. This book is a collection of
best answers for the "Business Organization and
Management" subject.
?????,????????????????????????????????????????
??????????????????????
Sports marketing has become a cornerstone of
successful sports management and business, driving
growth in sport organisations and widening fanbases. Showcasing the latest thinking and research
in sports marketing from around the world, the
Routledge Handbook of Sports Marketing goes
further than any other book in exploring the full range
of this exciting discipline. Featuring contributions
from world-leading scholars and practitioners from
across the globe, the book examines theories,
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concepts, issues and best practice across six
thematic sections—brands, sponsorship, ambush
marketing, fans and spectators, media, and ethics
and development—and examines key topics such as:
consumer behaviour marketing communications
strategic marketing international marketing
experiential marketing and marketing and digital
media Comprehensive and authoritative, the
Routledge Handbook of Sports Marketing is an
essential reference for any student or researcher
working in sport marketing, sport management, sport
business, sports administration or sport
development, and for all practitioners looking to
develop their professional knowledge.
This textbook provides a comprehensive overview of
the essential issues in effective entrepreneurial
management. It first introduces readers to the
fundamentals of entrepreneurial management, the
nature of entrepreneurial managers and business
planning, before exploring the specific topics of
creativity and innovation, risk management,
entrepreneurial marketing and organization as well
as financing. The authors then move to
contemporary topics such as entrepreneurial growth
strategies, e-commerce challenges, ethical and
socially responsible entrepreneurial management,
franchising, and managing entrepreneurial family
ventures. Each chapter provides a case study and
several practice-based examples to help explain the
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concepts. By providing a truly international
approach, this text offers ample theoretical and
empirical insights into entrepreneurship and small
business management. It is a valuable and up-todate resource for teachers and students of
entrepreneurship.
In the digital age, numerous technological tools are
available to enhance business processes. When
these tools are used effectively, knowledge sharing
and organizational success are significantly
increased. Social Media Marketing: Breakthroughs in
Research and Practice contains a compendium of
the latest academic material on the use, strategies,
and applications of social media marketing in
business today. Including innovative studies on
email usage, social interaction technologies, and
internet privacy, this publication is an ideal source for
managers, corporate trainers, researchers,
academics, and students interested in the business
applications of social media marketing.
International Marketing Compact offers a new
perspective in teaching international marketing. The
authors address issues in a novel way by bringing in
cases from advanced and emerging markets. In this
connection they also discuss technological
requirements of the 21st century and how these
developments necessitate a change in looking at
international marketing issues. The individual
chapters follow the necessary steps to develop and
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implement projects successfully in the international
market place. The knowledge, which is provided for
both students and practitioners, is well balanced in
terms of theoretical input and managerial application.
This is the result of numerous examples presented in
this book not only from Europe, but also from other
markets throughout the world. The book is
addressed to various student groups: those in a
bachelor’s program studying business, economics
and international trade can well use the book to gain
a broad and current perspective on trends in
international marketing theory and practice. Those in
a master’s program for business, economics and
international trade can use the book as a guide for
building a theoretical background for their term
projects and the case studies they analyze. Those at
the PhD level in the same or similar disciplines can
take a compact look at 21st century international
marketing. It is also beneficial for international
students, for example, for Erasmus students at
European universities, who are building a common
international marketing background and perspective
that they can take back to their studies at their home
universities.
With changing economic and social environmental
conditions and diversified consumer attitudes,
national and international competition has increased
among retailers. Private label brands have started to
follow a dynamic structure in order to adapt
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themselves to developing environmental conditions.
Today, private label products are often mentioned as
a mechanism for reaching differentiation in the
market and for helping retailers to strengthen
consumer loyalty. Improving Marketing Strategies for
Private Label Products is a collection of innovative
research that examines how some markets are
successful and what other markets can do to
increase their market share in terms of private label
products. It supports in the development of
marketing strategies that can help make a private
label product more successful. While highlighting
topics including e-commerce, national branding, and
consumer behavior, this book is ideally designed for
marketing professionals, managers, executives,
entrepreneurs, business owners, business
practitioners, researchers, academicians, and
students.
This book provides knowledge and skill-building
training exercises in managing marketing decisions
in business-to-business (B2B) contexts.
????????,???????????????????????????????????????????
A successful marketing department has the power to make or
break a business. Today, marketing professionals are
expected to have expertise in a myriad of skills and
knowledge of how to remain competitive in the global market.
As companies compete for international standing, the value of
marketing professionals with well-rounded experience,
exposure, and education has skyrocketed. Global
Perspectives on Contemporary Marketing Education
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addresses this need by considering the development and
education of marketing professionals in an age of shifting
markets and heightened consumer engagement. A
compendium of innovations, insights, and ideas from
marketing professors and professionals, this title explores the
need for students to be prepared to enter the sophisticated
global marketplace. This book will be invaluable to marketing
or business students and educators, business professionals,
and business school administrators.
The implementation of effective decision making protocols is
crucial in any organizational environment in modern society.
Emerging advancements in technology and analytics have
optimized uses and applications of decision making systems.
Decision Management: Concepts, Methodologies, Tools, and
Applications is a compendium of the latest academic material
on the control, support, usage, and strategies for
implementing efficient decision making systems across a
variety of industries and fields. Featuring comprehensive
coverage on numerous perspectives, such as data
visualization, pattern analysis, and predictive analytics, this
multi-volume book is an essential reference source for
researchers, academics, professionals, managers, students,
and practitioners interested in the maintenance and
optimization of decision management processes.
Forestry has long been in a rather favourable position in
offering a valuable raw material source in high demand.
However, with rapidly changing end-user demands and cost
competitiveness within the forest and wood chain as a whole,
the industry is needing to adapt. Explaining entrepreneurial
action as part of a chain of comprehensive value-added
processes leads to a new perception of forest production and
wood processing. This book applies the main concepts of
modern managerial science to the world of forestry and is the
perfect book for students studying forestry and wood
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processing, as well as entrepreneurs and managers within
the sector. Topics are covered from an entrepreneurial
perspective and include perspectives from accounting,
finance, economics, supply chain management, marketing
and strategy.
As marketing professionals look for ever more effective ways
to promote their goods and services to customers, a thorough
understanding of customer needs and the ability to predict a
target audience’s reaction to advertising campaigns is
essential. Marketing and Consumer Behavior: Concepts,
Methodologies, Tools, and Applications explores cutting-edge
advancements in marketing strategies as well as the
development and design considerations integral to the
successful analysis of consumer trends. Including both indepth case studies and theoretical discussions, this
comprehensive four-volume reference is a necessary
resource for business leaders and marketing managers,
students and educators, and advertisers looking to expand
the reach of their target market.
Responding to the dual pressures of globalization and
economic downturn, communities across the world formerly
driven by agriculture and industry are increasingly turning
toward tourism as an economic mainstay. In order for industry
leaders to compete with the efforts of competitors and savvy
marketers, new business models must be defined which allow
for the incorporation of e-tourism tools and expansion into the
global marketplace. New Business Opportunities in the
Growing E-Tourism Industry offers case studies and research
that highlights the impact of globalization on travel and
tourism and offers solutions to potential problems. Targeting
an audience of researchers and business professionals, this
volume brings together a diverse international body of
scholars and researchers to provide a holistic perspective of
future developments in the e-tourism industry. This volume
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compiles the research and perspectives of researchers and
industry professionals, uniting a variety of topics including
medical tourism, traffic-management, route-planning, virtual
museums, digital spot-hunting via film-mosaic, and tourism for
the elderly and disabled.
?????????????,????????,??????????????,?????????,????:??:
?????????,?????????:????????,??????,?????????????,?????
????????.

International Academic Conference on Teaching,
Learning and E-learning and International Academic
Conference on Management, Economics and
Marketing and International Academic Conference
on Transport, Logistics, Tourism and Sport Science
ALERT: Before you purchase, check with your
instructor or review your course syllabus to ensure
that you select the correct ISBN. Several versions of
Pearson's MyLab & Mastering products exist for
each title, including customized versions for
individual schools, and registrations are not
transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use
Pearson's MyLab & Mastering products. Packages
Access codes for Pearson's MyLab & Mastering
products may not be included when purchasing or
renting from companies other than Pearson; check
with the seller before completing your purchase.
Used or rental books If you rent or purchase a used
book with an access code, the access code may
have been redeemed previously and you may have
to purchase a new access code. Access codes
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Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check
with the seller prior to purchase. -- Stay on the
cutting-edge with the gold standard text that reflects
the latest in marketing theory and practice.
Marketing Management is the gold standard
marketing text because its content and organization
consistently reflect the latest changes in today's
marketing theory and practice. Remaining true to its
gold-standard status, the fourteenth edition includes
an overhaul of new material and updated
information, and now is available with
mymarketinglab-Pearson's online tutorial and
assessment platform. 0133764044 / 9780133764048
Marketing Management Plus 2014 MyMarketingLab
with Pearson eText -- Access Card Package
Package consists of: 0132102927 / 9780132102926
Marketing Management 0133766721 /
9780133766721 2014 MyMarketingLab with Pearson
eText -- Access Card -- for Marketing Management
This new, innovative textbook provides a highly
accessible introduction to the principles of marketing,
presenting a theoretical foundation and illustrating
the application of the theory through a wealth of case
studies.
What actually is marketing? Many people think of
marketing as only sales and advertising because
every day we are bombarded with TV commercials,
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flyers, catalogues, sales calls, and commercial email. However, selling and advertising are only one
element of marketing. Today, marketing must be
understood not in the old sense of making a sale but
in a contemporary and holistic sense of satisfying
customer needs. In this book the authors develop
the Quintessential Marketing Arena by following the
logic of the three major steps of the marketing
process. Along this process they present the
fourteen most important marketing instruments that
occur during this process. Having read this book:
You will have a basic understanding of marketing
and the process of marketing management You will
know the most important marketing instruments and
how they interact You can develop your own
marketing plan based on the Quintessential
Marketing Arena
One key for success for an entrepreneur is to obtain
sales (revenue) and profits as quickly as possible
upon launching the venture. Entrepreneurial
Marketing focuses on this and the essential
elements of success in order to achieve these
needed sales and revenues and then grow the
company. The authors build a comprehensive, stateof-the-art picture of entrepreneurial marketing
issues, providing major theoretical and empirical
evidence that offers a clear, concise view of the
field.Through an international approach that
combines both theoretical and empirical knowledge
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on entrepreneurship and marketing, this book
informs and enhances an entrepreneurs' creativity,
their ability to bring innovations to the market and
their willingness to face risk and change the world.
Key components addressed include: identifying and
selecting the market, determining the consumer
needs cost-effectively, executing the basic elements
of the marketing mix (product, price, distribution, and
promotion) and competing successfully in the
domestic and global markets by implementing a
sound marketing plan. Numerous illustrative
examples bring the content to life. The mix of
theoretical content, examples, empirical analyses
and case studies, make this book an excellent
resource for students, professors, researchers,
practitioners, and policymakers all over the world.
The growth of new technologies, internet,
virtualization, and the globalization of production and
consumption has given focus on new marketing
strategies in the cyber era. This has shaped a
demand for an innovative conceptual framework for
the marketing industry. Marketing in the Cyber Era:
Strategies and Emerging Trends brings together
best practices and innovative approaches for
effective marketing in today’s economy. Stressing
the importance of structure, strategy, leadership, and
marketing in the Cyber Era; this book is a useful tool
for upper-level students, researchers, academicians,
professionals and practitioners, scientists, and
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executive managers of marketing in profit and nonprofit organizations.
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